Querdenken beim Produzieren

au3ergewohnlicher Videos

Manfred Gansterer
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Nur eine Null

hat keine Ecken und Kanten















Wer alles fur alle sein will,

ist nichts fur niemand!




Wer immer Ideallinie fahrt
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wird nie jemanden Uberholen
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UNTERSCHATZE NIE
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DIE vIElFMT DER FORMATE!
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PREVENTS POOR PERFORMANCE!




. 'n“ PnEPnonumn"

~

_— | ‘







e 5 ‘ K\J

) J $.2 7

B P \
A

[ 4—. A






VERDAMMT:VIELEMENSCHEN
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AUF.SOEINEM FILMSET!




"WEFIKITIN.
THE POSTPRODUCTION
. B L

'. :
r i

’ 1

: ! !

. , ‘

15 f

] P |
i

h



=" SAME PROCEDURE AS EVHIY 'I'IHE
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DERINATURLICHE FEIND'INNOVATIVER IDEEN
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mmnm — a different kind of horror...

Pre-Campaign Teaser: Phase | Teaser: Phase Il Launch Campaign
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Modia Marke, the market leader, faces Sdficaltses in Rescarch indicated that young males ase heavily The flest edition was out of steck within a couple of

reaching the important target group of young males via attracred o mystery and hoeroe themes. Modia Markt hours. Three more editions had 10 be produced o cover

pure chassical advertising produced the horrorfilm “DADsDEAD” which was demand. On the day of launch the froguency of clicnss
promoted like a bag cinema movie lasach, Fimally, incroased by 39%. all over by 24%

“DADSDEAD” was caly avalable st Media Marks oo



MAKE

MARKETING

GREAT
AGAIN!

Manfred Gansterer
+43 664 524 3366
www.linkedin.com/in/manfred-gansterer
www . xing.com/ protile /MantredGansterer
Skype: Gangsta_Man_]

mantfred.gansterer@futura-comm.at



